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USA Perception Study 2021

Sample size

+2,000

respondents

1,112 - 21,082

Businesspeople General population
Age range 25-45

Time-Frame Aug- Sep 2021

Geographies

@ linois @ \ew York
@ cailifornia @ New Jersey

@ rlorida

Competition Benchmark

B = ///“\\ [&
I SR
USA United South Korea Singapore Finland
Kingdom
—_ f—

Estonia China Russia Saudi Arabia Turkey



Sample Distribution

Sample size : 1,082 responses

Income Level

26.23%
20.00% 20.56% 19.63%
I i I I
Hich i Hieh ii Hieh iii Middle i Middle ii

Industry

12% Health Care

9% I Finance & Insurance
9% I Education

9% I Information Services & Data

7% . Other
5% I Construction
5% I Software

4% N Government Administration

4% W Scien/Tech Services
3% I Manufacturing
2% I Retail

l’Q\ General Population

Education

100% Higher
Education

= University = Postgraduate

Organization Role

179 N Mid Management
9, I O\ner/Partner
6% I Clevel Executive
% Scnior Management
6% I Technical Staff
4% Supervisor
28% TOp 3o I CEO/ President / Chairperson
Management 3, NN Director



Sample Distribution

Sample size : 1,112 responses

Income Level Education
26.00%
20.00% 20.00% 20.00%
I 14.00% I I I
I 49% 51%
100% Higher
High_i High_ii High_iii Middle_i Middle_ii Education

m University = Postgraduate

Industry Organization Role
15% I Information Services & Data
11% I Software 20% I Mid Management
10% I Finance & Insurance 13% I O\ner/Partner
7% I Other
= —— 12% I  Scnior Management
‘- | on
5% N Health Care 11% I C Lcvel Executive
| i .
o% Fducation 8% IS Director
1% N Retail
30, mmmmmmm Scien/Tech Services 7% I CcO/ President / Chairperson
3% mmmmmmm Manufacturing Computer & Electronics 51% TOp 4% I HR Manager
()
= 3% I [nformation- Other .
Business Monogement 4% I Technical Staff
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Familiar with Israel

(Q\ General Population

34%

Familiar
With Israel

55%
38%
0,
34% 32%
30%
2%

I I 3% 5% 24%
United China Israel Russia South Korea Singapore Finland  Saudi Arabia  Turkey
Kingdom

65%
57%
47%
14% I
Estonia United China  Singapore
Kingdom

Business

46.67%

47%

Israel

Familiar

With Israel

46%

South
Korea

44%

Russia

43%

Saudi
Arabia

43%
38%
Turkey Finland Estonia
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General Perception

(Q\ General Population

3.2

General Perception
about Israel

3.99 3.93
el 3.47 3.35
' F TTNY 0 CUNONT 00 I i rrrrrrrrrrrreessspenses. 4 Sesssesssssssssanss 323 ............ 318 ...............................................................
I I 2.85 2.81 2.79
United  Finland Singapore South Estonia Israel Turkey China Saudi Russia
Kingdom Korea Arabia

3.6

United Kingddsingapore Finland South Korea Israel China

Business

General Perception
as a place to Invest

Turkey Saudi Arabia Estonia  Russia
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General Perception
“Made-in"

(Q\ General Population

3 3 General Perception
o about “"made-in” products

3.82
3.62
3.51 3.47
3.34
I I I 3.15

United Kingdom Finland South Korea Singapore Israel Estonia

Scale: 1 — Extremely negative, 2 — Negative, 3 — Moderately positive, 4 — Positive, 5 -
Extremely positive

Business

3 6 General Perception
® about “"made-in” products

4.14

United
Kingdom

3.85
3.79 3.76 3.69 364
I I I I I | | | |
Finland Singapore South Israel Turkey  Estonia Russia China Saudi
Korea Arabia
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Doing Business with Israel

e Would you do business with or buy products/services
from an ISRAELI company/brand?

Reasons why not

Do not Support
Unfamiliar

No Trust/Confidence
No Reason

Low Quality

Prefer Domestic

Not interested

B s
B 22%
N 6%

B 5%
B 5%
N 14%

J 13%

rc% General Population

81%

would do
business with
Israel

= Yes m No

Reasons why Yes

Quality Products & Services

Nothing Against

Good Reputation

To Support Israel

Trust/Confidence

| do not know

28.8%

]
s

B o

B 23

| BEL
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Doing Business with Israel

=

Positively 5% had positively 5% had positively
changed their opinion changed their opinion
change because of the quality of because of the Israeli-
the products & services Palestinian conflict

Did your opinion change over the
last year related to doing business would do business
with or buying products?services

from an ISRAELI company/brand?

7.6%
would not do business

3% had negatively

Negatively changed their opinion
change becaqge of the Igroeli—
Palestinian conflict

Business

December 2021 — Confidential 10



coaniCt Manqgement A General Population

25%

23%
21%
15% 16%
How well do you think the Israeli I
government is managing the

° o o ° Very Poorly Poorly Managed Moderately Well Well Managed Very Well
Israeli-Palestinian conflict? Managed Managed Managed
E Business 29%
Scale: 1 -Very poorly managed, 2 — Poorly managed, 3 —
Moderately well managed 4 — Well managed, 5 — Very well 21%
0,
managed L7
17%
] I I
Very Poorly Poorly Managed Moderately Well Well Managed Very Well
Managed Managed Managed
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Israel’s Image

In your opinion, how innovative are

the following countries?

Scale: 1 —Not innovative at all, 2 — Not so innovative, 3 — Moderately innovative

4_

5.00

4.00

3.00

2.00

1.00

Innovative, 5 — Very innovative

4.11
4.02 3.96 3.94
I I I I |

United China South Singapore Finland
Kingdom Korea

Business

3.79

Israel

3.67

Russia

3.55

Saudi
Arabia

3.55

Turkey

3.49

Estonia

4.00

3.00

2.00

1.00

5.00

4.00

3.00

2.00

1.00

3.67

China

4.39

Israel

Not Familiar

3.62
3.58 3.58 3.47
I I :
South Singapore United Finland Israel
Korea Kingdom
Familiar

4.36 4.34 4.30 4.28

United  South Singapore China
Kingdom Korea

4.25

Finland

3.24
3.08 3.05 3.05

Russia  Estonia  Saudi Turkey

4.18

Russia

Arabia

4.14 4.14 4.12

Turkey  Saudi  Estonia
Arabia
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Awareness for Brands from Israel o Ay

Could you please name a ﬁvelT. tewa Wlx
company, corporation or brand 7. 3% 6. 5% 4.9%

from Israel?

wazel™ AHAVA  sodasrear #.mondaye.

Named an Israeli Company 4.1% 3. 99, 2 5% 2 3%
Check Point  emitsystems:. J.amaocs  qllot
2.2% 1.2% 1% 1%
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Awareness for Companies or
Brands from Israel

fiverr.
I
23%

54%

Check Point

34% \18%

48%

¢.monday.. waze

20%
20% 21%
50%

|\

30% U

59%

WiX sodastream
2
22%

7%

< U

51% 58%

/

BUSiness B correct B Incorrec M N/A

t

24%
18%

teva

27r\
27%

46%

Average of incorrect
answers

49.4%
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From a business perspective,
when you hear the name “Israel”,
what image, word or concept first
comes to your mind?

When you hear the word “Israel”,
what is the firstimage or idea that
comes to mind?

38.30%
Trouble, Violence & Warfare _ 11.92%
16.33%
5.16% Quality Products & Services _ 8.17%
4.49% Technology & Software _ 7.15%
History, Sites & Culture [l 382% Israeli-Palestinian Conflict ||| G s.58%
Technology & Software . 2.29% Nothing _ 4.77%

Negative Perception . 1.72% History, Sites & Culture _ 4.20%

Religion & Religious Sites

Trouble, Violence & Warfare

Israeli-Palestinian Conflict

Middle East

Military & Defense

Architecture & Landscape . 1.62% Stable & Reliable Country - 3.18%

Innovation & R&D . 1.53% Do not know - 2.61%

(Q\ General Population Business



l’Q\ General Population

When was the last time you heard about Israel?

41.40%
35.58%
10.54%
7.76%
H B =
Last week Last month Half a year ago Over a year Year ago

ago

Have you heard any positive or good thing about
Israel in the last two years?

43%

57%

57% Haven't heard " ves =ho
anything positive

Was it good news or bad news?

22%
45%

33%

= Bad = Neutral = Good

Topic of the positive news about Israel

Covid-19 response 20.24%
| do not Remember I 11.48%
Innovation & R&D N 6.04%
Defense Systems [N 5.74%
Politics NG 5.14%
Peace NN 5.14%
Violence and War N 4.33%
Technology N 4.23%

Tourism N 3.93% oo
16.61% of the positive news

are about Israel’s
innovation and economy

Business N 3.32%
Economy N 3.02%
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For more information, please contact:

Eden Dvir Zano

Chief Business Officer
Vibe Israel
edendz@vibeisrael.com
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